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CURE BRAIN CANCER’S ANNUAL REPORT 2013-2014
Following the strategic shift undertaken last year, this year we have witnessed more of Cure
Brain Cancer Foundation’s strategy in action, as it progresses rapidly, clearly mindful of its
mission to increase five-year survival to 50% within 10 years. This is manifest not only in the
launch of their research strategy and the specific research advances made, but also in the
eminent international scientists they have engaged as members of their new Scientific
Advisory Committee, itself an impressive testimony to the world-class level of Australian
science.
Cure Brain Cancer Foundation’s spirit of collaboration extends not only to researchers
internationally, but also across the brain cancer community here in Australia, where the
Foundation has been busy engaging and even converging with other brain cancer
organisations, to provide an ever stronger, more single-minded voice to the cause. The
community itself has responded, with greater participation in the Foundation’s events, and a
significant increase in funds raised for research. This year the Foundation took the bold step
of changing its name; this speaks to their openness and clarity of purpose, which will further
assist them in rallying support.
The increase in research funds committed this year and the determination to distribute these
funds quickly, demonstrates that the Foundation takes its mission very seriously and is
working to ensure that research is underway as quickly as possible, in a context where brain
cancer survival rates have barely increased for thirty years.
As the Patron of Cure Brain Cancer Foundation, it is indeed exciting to see the
organisation’s growing maturity and increased momentum, which I am sure will carry them
through further rapid development over the next few years.

Professor the Hon Dame Marie Bashir AD CVO
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Walking the walk:
message from our Chair and CEO
Agility, disruption and fierce compassion are drivers of change and growth for Cure Brain
Cancer Foundation. It is the tenacity and will of the board, ambassadors, staff, researchers and
community collaborating to achieve our mission that yields strong returns.
In the first full year of our national strategic plan,
we have realised significant advances in medical
research investments, achieved considerable growth in
marketing and brand communications and galvanised
the community around our newly established
strategic priorities.

Raising the bar
The Foundation has raised the bar with the launch of
our national brain cancer research agenda, attracting
attention from government, corporates, donors and
health and medical research sectors. To manage
growth in reputation, revenue and relationships,
we have expanded our national operations and
staff capacity to adequately meet the needs of our
donor and community base and match strategic
plan requirements.
Through our co-ordinated efforts we are now in
formation as the peak body in Australia dedicated
solely to brain cancer research. Feedback from our
community has been unanimous in support of our
patient-led and globally aligned research strategy,
the establishment of a world class Scientific Advisory
Committee, and a priority-led focus on building
capacity and strength in immunotherapy, precision
medicine, collaboration and clinical trials.

“Research charities need to think more
commercially. It is new commercial
models, that provide focused funding,
and deliver returns to investors, that
will realise breakthroughs sooner and
stimulate the scientific sector.”
–C
 atherine Stace
CEO, Cure Brain Cancer Foundation



Growing and diversifying
We have seen a strong financial performance from
our fundraising and community events programs
and the Foundation continues to grow revenue, with
$5.172 million earned during 2013/14, an increase of 29%
from 2012/13. We have invested in the establishment of
new fundraising systems and processes, resulting in a
robust pipeline activity across major gifts, direct mail
and corporate revenue streams. Our most successful
community event, Walk4Life, has expanded to a
national platform.
Our executive and management team has skilfully
driven growth in accordance with strategic priorities
and managed risks, opportunities and outcomes.
Together, in consultation with our community, we
have carefully managed our rebrand, including the
successful launch of our new name and expansion of
our digital footprint. We have also invested in planning
for our national awareness campaign.
All of our programs and activities are designed to
attract, retain and serve the needs of the brain cancer
community through high quality content, community
engagement and strategic communications.

Extending the network
We are growing our network and mobilising the
community, finding alignment and connections
across the country. This includes two major
collaborations with both the Queensland-based John
Trivett Foundation and Victorian-based community
fundraising group, Blackwood 8. Internationally,
we have continued to cement relationships with
key organisations and researchers and further
strengthened Australia’s role in the international brain
cancer research community. Together we are stronger,
both strategically and financially.
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Building relationships, influence and advocacy
Our partnerships with other brain cancer organisations
in Australia are also critical to advocacy. We have
coordinated meetings with several of these to
promote the Foundation’s objective of moving towards
alignment and clear, simple and consistent external
messaging, to increase awareness and understanding
of brain cancer and its impact. Meeting with, and
gaining a better understanding of, other brain cancer
organisations is an important step towards this goal.

We have stepped up our focus on government
relations, appointing a consultancy to assist with
increasing our reach to governments nationwide.
We have met with ministers and advisors in each
Australian state, culminating in submissions to both
the Federal and Victorian governments which we are
confident will ultimately result in increased funding
for brain cancer research.

From hero to host: 3 year transition strategy
Momentum, awareness
& fundraising increases.

Brain Cancer Discovery
Collaborative in place.

Values

Audit of brain cancer
research and funding
systems.

Year 3
2015

Culture
Strategic Priorities

New strategic direction,
research strategy and
national operations
roll-out.

Engagement with
stakeholders, influencers
and Government aligned
to new strategy.

Year 1
2013

Operational
Excellence

Advocacy yields
Government support.

Strategic fundraising
and engagement
programs.
Year 2
2014
New research investment.
2 x clinical trials.
9 research projects funded.

Community
mobilisation.

Mergers and
collaborations.
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Clinical trial results drive
science. More Australian
patients on trials.
Raise $10m per annum.

Establishment of
Scientific Advisory
Committee.

Name change and
national re-brand.

Rapid research funding
Cure Brain Cancer Foundation continues to increase
the amount of funding paid in grants with an increase
of 12% being invested in research compared to 2012/13.
We have committed additional funds of $4.839 million
for future research commitments and, as at 30 June
2014, had commenced the grants proposal process
with the aim of funding a further $2.2 million. Most
importantly, we are committing and distributing these
funds quickly, to help accelerate the research process.
Our net operating target was achieved through predefined tight cost controls and an excellent platform
has been established for 2014/15.
Sincere thanks go to all our board members,
ambassadors, staff and volunteers for their
outstanding commitment and contribution to the
Foundation’s success. We would like to express our
deep gratitude to the brain cancer community, which is
mobilised and energised by the Foundation’s mission.
Our direction is now firmly established and community
engagement has never been stronger. It has been a
remarkable year for the Foundation.

Increasing our expertise
As part of our drive for excellence and growth
in several areas we have extended our board,
executive team and staff to bring in critical skills and
experience, and expanded our ambassador program
for additional leverage. Our operations team has
focused on improving process and efficiency across
all our campaigns, programs and events, each being
led by our highest purpose: to achieve our mission of
increasing survival to 50% within 10 years.
Catherine Stace
Chief Executive Officer



Joanne Quin (Chair)
Director
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Research:
raising the bar
This year the Foundation has stepped up its efforts to fund the most promising and innovative
brain cancer research projects in Australia. The Foundation established its Scientific Advisory
Committee, launched a new grants application process, and hosted meetings with esteemed
members of the international scientific community. The Foundation continued to collaborate
with other groups in a multidisciplinary environment to pursue its objective to build an
integrated research system, with increased research capacity within Australia.

Research strategy and philosophy
The Foundation remains focused on precision medicine
and immunotherapeutic approaches to treating
brain cancer. This is supported through collaborative
translational research and clinical trials. The
Foundation takes a borderless approach to funding
the most promising research and collaborates across
research groups and disciplines. The Foundation’s
focus is on building a future-ready environment where
research and the healthcare system are integrated
to improve patient outcomes, and where research
capacity within Australia is increased.

Scientific Advisory Committee
In early 2014 the Foundation appointed its first
Scientific Advisory Committee. It selected members
based on their academic or medical excellence, history
of research breakthroughs and their commitment to
accelerating treatments to people with brain cancer.
The founding committee members are:
\\

Professor Webster K. Cavenee, PhD
University of California, San Diego

\\

Professor Jan Buckner, MD
Mayo Clinic, Minnesota

\\

Professor Mark Rosenthal, MBBS, FRACP, PhD
Royal Melbourne Hospital, Victoria

\\

Professor Inder M. Verma
Salk Institute, San Diego

\\

Dr Mustafa Khasraw
Cooperative Trials Group Neuro-Oncology (COGNO)

\\

Dr Helen Wheeler
Royal North Shore Hospital
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The strength of the Committee demonstrates the
Foundation’s commitment to responsible spending
of donors’ contributions and the priority it places on
funding the best research with the best chance of
success. The role of the Scientific Advisory Committee is:
\\

to evaluate research projects to identify those that
will deliver the greatest impact for people with
brain cancer.

\\

to make decisions in an international context to
ensure we continue to fund best practice research
with strong global visibility.

\\

to ensure good governance.

\\

to safeguard best practice in research funding.

\\

to protect the integrity of the Foundation and
provide a transparent platform for decision making.

\\

to provide advice to the Foundation’s Board on the
selection of research to be funded.

1.

2.

3.

4.

5.

6.

1. Professor Cavenee 2. Professor Buckner 3. Professor
Rosenthal 4. Professor Verma 5. Dr Khasraw 6. Dr Wheeler

Delegates at the international scientific meeting hosted by the Foundation in May 2014.

Grants

International scientific meeting

In May 2014, the Foundation invited grant proposals
across the four key areas that reflect its objectives:

The Foundation hosted a meeting of 60 attendees
from the international scientific community on 4 and
5 May 2014. The meeting objectives included:

\\

Innovation Grant: for projects that offer new lines
of thinking.

\\

Collaboration Grant: to encourage collaborative
approaches to research questions, including
multidisciplinary teams.

\\

Clinical Trials: to increase the number of clinical
trials available in Australia.

\\

Tony Lucas Research Grant: for a project that
explores the causes of brain cancer.

\\

Facilitate collaborations: fostering a collaborative
environment is a key goal of the Foundation. At
least 14 collaborative projects were initiated at
the meeting. These included sharing antibodies
between Victoria and New South Wales, and
collaborating with mouse models between the
United States and Western Australia.

\\

Showcase Australian science: the meeting featured
presentations from 14 Australians. Significant
research results that have recently been published
in high-impact journals were shared, as was data
from a very promising trial that was reported at
the American Society of Clinical Oncology Annual
Meeting 2014.

\\

Build momentum for The Global Brain Cancer
Alliance (formerly GBX): many delegates have
subsequently expressed a desire to become
involved in this initiative.

\\

Establish Cure Brain Cancer Foundation’s scientific
credibility: almost half of the meeting attendees
were at the professorial level.

\\

Engage the Australian research community: the
meeting was an important step forward in the
Foundation’s goal to encourage the Australian
research community to work with it on global
collaboration projects that bring us closer to finding
a cure for brain cancer.

These grants will be allocated during 2014/15 and
will continue until December 2017. Each recipient
will provide a six-monthly progress report so that
the status of the projects can be monitored and
supporters kept informed.

“Brain cancers are the deadliest cancers,
and we’ve barely seen an improvement
in three decades. There is now for the
first time real hope of extending the
lives of patients with new therapeutic
approaches; this is wonderful news
for patients.”
–P
 rofessor Inder M. Verma, Ph.D, Cure Brain
Cancer Foundation Scientific Advisory Committee,
Professor, Laboratory of Genetics, The Salk Institute
for Biological Studies

The Foundation will continue to facilitate global
collaboration and break down barriers in pursuit of
its goal to increase five-year survival to 50 per cent
within 10 years.
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Cancer Research Institute

The Foundation committed $539,000 to a joint clinical
trial with the US-based Cancer Research Institute and
The Ludwig Institute of Cancer Research. The trial
is testing one of the most promising solid tumour
drugs in brain cancer patients for the first time. Our
contribution has enabled this trial to be brought
to Australia; something which would not have
occurred otherwise.

Brain Cancer Discovery Collaborative

In 2012/13, the Foundation announced an initial
commitment of $1 million for the first year of this
program, which has since been delivered. We have now
committed a further $2.8 million through to 30 June
2016. The Brain Cancer Discovery Collaborative (BCDC)
consists of six laboratories, in which researchers are
working together with increased communication
and collaboration under the leadership of Director,
Professor Terrance Johns, from MIMR-PHI Institute of
Medical Research in Victoria. Other members include
Professor Andrew Boyd (Deputy Director, Clinical)
from QIMR Berghofer Medical Research Institute (QLD),
Associate Professor Kerrie McDonald (Deputy Director,
Translational) from Cure Brain Cancer Foundation
Neuro-oncology Group at the UNSW Lowy Cancer
Research Centre, Dr Nicholas Gottardo from Telethon
Kids Institute (WA), Associate Professor Stephen
Rose from The Australian e-Health Research Centre,
University of Queensland, and Associate Professor
Geraldine O’Neill from Kids Research Institute,
Westmead Hospital (NSW).
As a result of the investment by Cure Brain Cancer
Foundation, the BCDC has been able to increase the
full-time equivalent headcount of those working on
brain cancer research by five people. The investment
has also encouraged increased communication and
joint publications between group members, including
articles in Cancers, Tumour Biology and Journal of
Biological Chemistry.

A particular focus of the BCDC is childhood brain
tumours, under the research leadership of Dr Nicholas
Gottardo. Dr Gottardo is a practising consultant
paediatric oncologist/neuro-oncologist at Princess
Margaret Hospital for Children (Perth) and Head of
the Brain Tumour Program at the Telethon Institute
for Child Health Research (Perth). Dr Gottardo and
his team are undertaking research into several types
of childhood brain cancer including ependymoma,
medulloblastoma, pineoblastoma, and paediatric
high-grade glioma.
Other BCDC members focusing on paediatric brain
tumours include Professor Johns and his team at
MIMR-PHI Institute of Medical Research in Melbourne,
who are studying diffuse intrinsic pontine glioma,
which has a peak incidence at age 6 to 7. Associate
Professor Geraldine O’Neill is the principal investigator
with the Childhood Cancer Cytoskelton Consortum
(KCP-C4), a national team of researchers with
expertise in targeting the cytoskeleton for generating
diagnostics and therapeutics for paediatric tumours.

Cure Brain Cancer Foundation
Neuro-oncology Group, Lowy Cancer
Research Centre, University of
New South Wales
The Foundation has been supporting this group and
funding its Chair, Associate Professor Kerrie McDonald,
since 2008. Precision medicine is a significant goal
of the lab – that is, to deliver targeted therapies to
patients. The lab’s Patient Derived Xenograft (PDX)
models are a core strength of the group and are
essential to understanding treatment resistance,
determining prognostic biomarkers and evaluating
the clinical efficacy of novel therapeutics. In 2014 the
group used these models to demonstrate proof of
principle for numerous therapies, notably ABT-888,
which has informed the protocol of a clinical trial that
the Foundation will support in 2014-2015.

“Brain cancer research is
getting really collaborative.
It’s a multidisciplinary
team that’s coming
together to solve this
complex problem.”
– Michelle Stewart, Head of Research,
Cure Brain Cancer Foundation
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The Cure Brain Cancer Foundation Neuro-oncology
Group is also involved in several Australian and
international collaborations including:
\\

The Brain Cancer Discovery Collaborative (BCDC):
the group is testing new drugs and developing
the PDX models, as well as constructing tissue
microarrays (TMAs) to facilitate high throughput
validation of biomarkers in clinical cohorts.

\\

Australian Genomics and Clinical Outcomes of
Glioma (AGOG) Epidemiology: Associate Professor
McDonald is a chief investigator on this project – the
only national project studying genetic epidemiology
to understand the causes of brain cancer.

\\

\\

Long-term survivors, European Organisation for
Research and Treatment of Cancer (EORTC): Brain
Tumor Funders Collaborative (BTFC): collaborating
on research to help understand the mechanisms
that allow for long-term survival in glioblastoma.
The Cancer Genome Atlas (TCGA): Cure Brain
Cancer Neuro-oncology Group submitted 35 low
grade gliomas (from AGOG) to this international
consortium to be sequenced as part of a worldwide study to better understand why patients
relapse, what effect treatment has on their
progression and the different rates of progression.
Associate Professor McDonald has now been
invited to be part of the recurrent low grade glioma
working group.

Visiting Fellow, Dr Peter C. Burger MD
Dr Peter C. Burger MD joined the
Lowy Cancer Research Centre as
part of Cure Brain Cancer
Foundation’s Visiting Academic
Program. As Director of Surgical
Neuropathology at Johns Hopkins
University, Baltimore, Maryland,
Dr Burger is one of the world’s
leading authorities on the interpretation of surgical
specimens of brain and spinal cord tumours in adults
and children. He has extensive experience of
interpreting stereotactic needle biopsies. He is
co-author of the AFIP Atlas of Tumor Pathology,
Tumors of the Central Nervous System, and has
authored three additional major textbooks in central
nervous system tumours. Currently, he is the review
pathologist for several clinical trials studying new
therapies for patients with brain tumours.



During his time in Australia Dr Burger presented at The
Cooperative Trials Group for Neuro-Oncology (COGNO),
the University of New South Wales, Prince of Wales
Hospital, the Australian and New Zealand Society of
Neuropathology’s Annual Scientific Meeting, the Royal
Children’s Hospital in Melbourne, the Brain and Mind
Institute, the University of Sydney and more. He worked
very closely with the Cure Brain Cancer Foundation
Neuro-oncology Group on a number of projects, as well
as advising the Foundation on its research strategy.

Key research objectives
The Foundation has set specific targets in research to
ensure that key milestones along the path to achieving
its mission are monitored as follows:
\\

Improvement in 5-year overall survival statistics.

\\

Single trial outcomes showing improvement in
disease-free progression or overall survival over
and above current standard of care therapy.

\\

Research and clinical consensus around best
‘pathways to a cure’ and Cure Brain Cancer
Foundation contribution towards increasing
understanding of these pathways.

In addition, the following medium term, key objectives
have been set, which form part of the grants
proposal process:
\\

Increase NHMRC funding for brain cancer in future
funding rounds.

\\

Increase the number of clinical trials that aim to
extend overall survival from approximately one or
two studies to four or five studies.

\\

Increase the proportion of brain cancer patients
that have the option of participating in a
clinical trial.

\\

Increase the number of researchers working in brain
cancer by encouraging collaboration.

Financial investments
Funding innovative research projects is at the very
core of the Foundation’s purpose. In 2013/14, we were
able to increase the research grant funding paid by
12 per cent. We have committed an additional $4.839
million to funding future research commitments
and, as at 30 June 2014, had commenced the grants
proposal process with the aim of funding a further
$2.2 million.
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Partnerships:
extending the network
The Foundation has continued to establish and build partnerships this year, as part of its
strategy of collaboration, which applies not only in research (as a means of accelerating
progress) but also across the broader brain cancer community, helping to mobilise supporters
and combine resource and effort for greater effect.

Partnerships for growth
This year the Foundation cemented two important
partnerships, helping to galvanise communities
across Australia.

The John Trivett Foundation, Queensland
The first was with The John Trivett Foundation for
research into the causes of primary brain tumours,
which was established by Beverley Trivett in 1998 in
honour of her late husband, John.
The John Trivett Foundation achieved early success
with support from The Princess Alexandra Centres
for Health Research and later a collaboration with
the Institute of Molecular Bioscience (IMB) and The
University of Queensland. In 2002, the position of
Trivett Fellow was created under the direction of
Professor Brandon Wainwright. Considerable headway
was made in the areas of genetic fingerprinting
of glioblastoma and the role of the Patched gene
in the development of medulloblastoma, as well
as in neuronal stem cells and the isolation of
medulloblastoma stem cells. Since then, the work
of the John Trivett Foundation has contributed to
Queensland’s excellent pedigree in brain cancer
research with ongoing projects that Cure Brain Cancer
Foundation will continue to fund.
Beverley remains very involved as
an Ambassador and Benefactor of
Cure Brain Cancer Foundation.
Commenting on the collaboration,
Beverley said, ‘the merger will
enable reduced costs while
increasing research capability,
reach and scope’.
Beverley Trivett
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Blackwood 8, Victoria
The second partnership was with Blackwood 8,
a Melbourne-based community group that raises
money for both research and care and support. This
formalises the arrangement whereby the majority
of funds raised by Blackwood 8 will be donated to
Cure Brain Cancer Foundation to be used for research
chosen by the Foundation. Blackwood 8 has been a
great supporter of the Foundation in the past and
the formalisation of this agreement and subsequent
hosting of the new Cure Brain Cancer Foundation
Melbourne office within the business premises of one
of Blackwood 8’s directors take this relationship to a
new and exciting level.

Brain Tumour Alliance Australia
The Foundation continues to support and commend
the work of Brain Tumour Alliance Australia. Their
work to support patients is invaluable and the
Foundation regularly refers people living with brain
cancer and their carers and families to BTAA for
support and information.

Other brain cancer organisations
Since early 2014, Cure Brain Cancer Foundation has
been reaching out to other brain cancer organisations
around Australia. It has sought to better understand
the research, care and support landscape with
a view to increasing collaboration to improve
patient outcomes. Extending and formalising these
relationships will be a major development focus for
the Foundation during 2014/15.

International Symposium on Paediatric
Neuro-Oncology (ISPNO)
Cure Brain Cancer Foundation was a platinum sponsor
at the 16th International Symposium on Paediatric
Neuro-Oncology (ISPNO), held in Singapore 28 June
to 2 July 2014. Associate Professor Charlie Teo gave
the opening address and the Foundation’s Head
of Engagement, Barrie Littlefield, spoke at the
gala dinner.
This was an excellent forum to connect with leading
researchers and paediatric brain cancer advocates
from around the world and the quality of the scientific
program was excellent. As a result of attending the
symposium, we have established relationships with
other international brain cancer organisations similarly
committed to increasing global collaboration, as well
as increasing global awareness of the Foundation, our
commitment and our mission.

Society for Neuro-Oncology (SNO)
Cure Brain Cancer Foundation was represented by
Michelle Stewart, Head of Research, at the Society
for Neuro-Oncology conference in San Francisco
during November 2013. The conference doubled as
the World Congress of Neuro-Oncology, so was well
attended by international researchers. This is the
most significant international conference dedicated to
neuro-oncology where the most important advances
are discussed. The meeting allowed Cure Brain Cancer
Foundation to participate in face-to-face meetings
with leading scientists and not-for-profits, which
has furthered our global reach to ensure Australian
patients benefit from discoveries that are available
worldwide. This communication helped validate the
Foundation’s research strategy and confirm that Cure
Brain Cancer Foundation is using best practice in
the effective allocation of research funds. SNO also
provided the opportunity to engage a global Scientific
Advisory Committee.



International Brain Cancer Consortium
(The Global Brain Cancer Alliance)
Catherine Stace and Michelle Stewart attended a
meeting hosted by Anna Barker, Director of Arizona
State University Transformative Healthcare Networks.
The meeting was attended by leading brain cancer
researchers and facilitated the discussion of the big
issues in brain cancer research, including the barriers
to developing successful treatments. In addition to
researchers, the meeting was well attended by other
international brain cancer charities and allowed Cure
Brain Cancer Foundation to foster further potential
partnership opportunities and gain insight into the
research agendas of the Foundation’s global peers.

“Cure Brain Cancer is an extraordinary
partner in the collaborative effort in brain
cancer research. I am convinced that their
efforts will ultimately benefit patients in
Australia and around the world.”
– Professor Webster K. Cavenee, Ph.D, Director,
Ludwig Institute for Cancer Research, San Diego.
Distinguished Professor, University of California at
San Diego
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Engagement:
building relationships, influence and advocacy
It has become increasingly important for the Foundation to connect with people working
within the brain cancer and cancer communities, as well as different tiers of government. We
are gearing up our engagement capability to ensure we communicate regularly with the policy
makers and other stakeholders to keep us on the path towards achievement of our mission.
During the course of the year, Cure Brain Cancer
Foundation engaged with a number of different
stakeholders. The focus for 2013/2014 was to:
\\

ensure that the Federal Government knew about
the Foundation and to increase federal funding for
brain cancer research.

\\

extend a hand to other brain cancer organisations
across Australia with a view to moving towards
consistent external messaging on brain cancer and
over time “one voice” communication.

Working with government
Cure Brain Cancer Foundation contracted government
affairs specialists, Barton Deakin (part of the STW
group), to assist with approaching governments
across Australia. This resulted in several meetings
with Federal and Victorian Government Ministers and
their advisors. Following these meetings, Cure Brain
Cancer Foundation made a submission to the Victorian
Government for it to consider appointing a Chair of
Neuro-Oncology at the Victorian Comprehensive
Cancer Centre (VCCC), to be co-funded by the
government and by philanthropy. A submission was
also made to the Federal Government during the
pre-budget period, calling for increased funding
for care coordination and neuro-oncology nurses in
hospitals across Australia.

“I can imagine few, if any, priorities of this
parliament more important than saving
our children from deadly diseases such as
brain cancer.”
–S
 enator Catryna Bilyk
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Senator Catryna Bilyk.

Medical Research Future Fund (MRFF)
In May’s federal budget, the government announced
the implementation of the Medical Research Future
Fund (MRFF). The government currently intends
to fund this via the controversial GP co-payment
proposal. Cure Brain Cancer Foundation supports
the introduction of the MRFF and is agnostic about
how it will be funded. It is likely that the MRFF will
be administered by the National Health and Medical
Research Council (NHMRC). On average, over the past
five years, NHMRC has allocated less than 3% of cancer
research funding to brain cancer.
The Foundation’s goal is to increase the amount
of funding for brain cancer research, regardless
of whether the MRFF is established or how it is
funded. The Foundation will continue to work with
governments across Australia to further this objective.

Research

Community

Govt/Corporate
Partners

Ambassadors

Patients
Partnering with other organisations
One of the Foundation’s key objectives is to partner
with other brain cancer organisations to increase
overall awareness of brain cancer. These other
organisations are diverse; some are focused on care
and support, others pursue a research agenda.
The development of consistent, simple messaging to
key stakeholders on brain cancer and its impact on
children, adults and the community is both a priority
and a challenge for Cure Brain Cancer Foundation.
The Foundation successfully coordinated a cohesive
response from a broad cross-section of brain cancer
organisations, including BTAA, International Brain
Tumour Alliance (IBTA), RCD Fund, Blackwood 8 and
Brainstorm for a Cure, to the Good Weekend April 2013
article entitled ‘Pink Inc’.

“When no-one has the
answer, every idea has
merit. The basis of true
engagement is mutual
respect.”

This response called on the Australian government
to make brain cancer a priority with a weighting
based on:
\\

Improving survival of children as they are Australia’s
future (under 18 years).

\\

Improving survival in economically productive
people and families with dependants under
eighteen years of age (18 years – retirement).

\\

Improving survival and quality of life across the
board (all ages).

It also made the point that increasing funding for brain
cancer may also lead the way for other cancers such as
breast and melanoma, which have a high incidence of
secondary brain tumours with high mortality. All brain
tumours, regardless of origin, share similar treatment
challenges such as crossing the blood-brain barrier.
Collaborating with other brain cancer organisations is
a key priority for the coming year, and to further these
partnerships Barrie Littlefield has been appointed as
Head of Engagement. The Foundation looks forward
to progressing its agenda with stakeholders across
the community.

–B
 arrie Littlefield, Head of Engagement,
Cure Brain Cancer Foundation
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Fundraising:
growing and diversifying
As Cure Brain Cancer Foundation embarks on a national growth path under its new strategy,
it has set targets to yield new revenue streams derived from extending its traditional
fundraising to incorporate corporate and major gifts. The Foundation has also identified the
need to develop innovative revenue streams to attract corporate and other donors in a highly
competitive funding environment. To achieve these goals, the Foundation has made new staff
appointments to foster a strategic approach to fundraising.
This approach is already yielding results, with revenue
achieved for 2013/14 at $5.172 million, up 29% from
2012/13, and the highest in the Foundation’s history.

Innovative revenue streams
The Foundation is using its disruptive strategic
approach to brain cancer research (rather than the
cause itself) to attract donors. A new division focusing
on innovative revenue streams is developing a concept
that reflects the Foundation’s strategy and brand,
and also raises revenue. This is critical to success,
particularly with regards to attracting new corporates.

Corporate fundraising partnerships
Under this new model of engaging companies, the
Foundation is delighted to have developed eight new
corporate relationships this year. Growing corporate
partnerships is a key organisational goal for 2014/15
and a strategic plan for increasing revenue is currently
under development. Many of the Foundation’s
corporate partners also provide significant in-kind
value, which is not included in the revenue result
shown in the Financial Statement. Given the fact that
growth from in-kind value is strong, the Foundation
will look to provide an accurate measure next year.

Trusts and foundations
This year the Foundation has appointed a National
Fundraising Manager, Ms Fiona Jackson, who has
helped to develop a register of trusts and foundations
that fund medical research projects. The Foundation
submitted twelve funding applications during 2013/14.
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Community fundraising
Community fundraising continues to be a core
part of Cure Brain Cancer Foundation’s revenue,
and it also significantly increases awareness of
the Foundation and brain cancer. During 2013/14,
community fundraisers hosted more than 80 events
across Australia, raising more than $1 million. These
events included:
\\

Brainstorm for a Cure, Canberra

\\

Dine for a Cure, Melbourne

\\

Music4Life, Penrith

\\

An Evening with Charlie, Adelaide

\\

The Masquerade Ball, Cairns

The Foundation also benefited substantially from third
party events. The Foundation was the local charity
partner for The Color Run Sydney in 2013. In addition,
an increased level of community members selected
Cure Brain Cancer Foundation as their beneficiary
organisation in events including The Age-Run
Melbourne, The Sun-Herald City2Surf and the WAtoday
Swan River Run.

Cure Brain Cancer Foundation’s events

Major gifts

The Foundation’s own events have again proven to
be a key pillar of our fundraising strategy. The Cure
Brain Cancer Foundation Mad Hatter Ball was the
highlight of the event calendar, with more than 1000
guests raising $1.1 million. Furthermore, in 2013/14 the
Walk4Life campaign went national, with community
walks in Perth, Adelaide and Melbourne, in addition
to the signature walks in Centennial Park and Manly,
NSW. Collectively, these walks raised $420,000. Other
events which raised funds and awareness of the
Foundation included the annual cocktail party, the
Glebe Street Fair and the Easter Waratahs Charity
Match. A number of these events are also directly
supported by the Foundation’s valued major corporate
sponsor, Volvo Car Australia.

Cure Brain Cancer Foundation has this year
established a new donor relations team, headed
by Donor Relations Manager, Chris Waugh, and a
dedicated team of volunteers. This will enable the
Foundation to ensure donors are aware of their value
to the organisation and how much their support is
appreciated. The donor relations team is entrusted
with keeping donors informed about how their support
is making a difference, ensuring donors are invited to
any events and activities which suit their interests,
and responding to any enquiries or requests.

Appeals
In addition to the Foundation’s annual tax appeal, a
more extensive Christmas appeal, focusing on the
concept of ‘Give something meaningful’, was rolled out
in late 2013 across various channels. The appeal raised
approximately $100,000, a three-fold increase on the
Christmas appeal in 2012.
The late Gus Larkin
featured in our 2013
Tax Appeal. We
would like to
acknowledge the
Larkin family for
their support.



A series of research and laboratory tours in various
states has also been developed so that supporters can
be directly connected to the cutting-edge research
and leading scientists that their donations enable the
Foundation to fund.
The donor relations team is also developing a new
legacies program. This will assist supporters who may
be interested in leaving a bequest in their will.

“I cannot wait for the day when brain
cancer can be beaten instead of it
beating us.”
–M
 aryanne Larkin, supporter
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Rebrand

the Foundation’s experts have been able to sum
up key areas of research in a concise and accessible
way, and have helped to connect researchers to the
Foundation’s stakeholders. Traffic for the new website
has increased three-fold since the launch.

Additional communications channels
In February 2014, Cure For Life Foundation became
Cure Brain Cancer Foundation. The new name provides
the Foundation with a definitive statement about our
purpose, and was the pre-cursor for the Foundation
embarking on its national growth strategy.
As part of the name change, the Foundation developed
a new brand look and feel with vibrant colours to
demonstrate visually its increased boldness and
optimism. Each colour embodies an element of work:
purple represents community; pink epitomises the
patients at the centre; blue signifies research; green
indicates the growing number of partners; and orange
represents the Foundation’s trailblazing ambassadors.
The Foundation retained the crane as its logo, as this
continues to be a beautiful symbol of hope.
The feedback from the community on the name
change has been overwhelmingly positive and
supportive, providing the Foundation with an even
greater sense of enthusiasm and drive.

Our new brand is true to our past, but
reflects the increased clarity, energy and
determination with which we are facing
the future.'
–C
 amilla Cooke, Head of Brand and Communications

New website
In conjunction with the new branding, we also
launched a new website. This enhanced online
platform provides far more comprehensive information
for patients, partners and the community about
brain cancer and research, as well as the work of the
Foundation itself.
The website’s new functionality makes it easier
for supporters to promote community fundraising
events and to set up individual fundraising pages.
Furthermore, it has created opportunities for people
to tell their own stories. The introduction of a research
blog has also been very popular. Using the blog,
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To keep supporters up to date with the latest news
about the Foundation’s events and research programs,
a monthly e-newsletter, ‘The Crane’, was introduced
in August 2013. The e-newsletter has had consistently
high open rates every month, and is also issued in hard
copy quarterly. ‘The Crane’ was rebranded along with
other communications in February 2014.
In addition, the Foundation has extended its digital
footprint significantly, with substantial growth across
multiple social media channels. The increase in activity
and content output, not only more blogs, articles
and stories, but also more content in video and audio
format, has increased user engagement considerably.
The Foundation also obtained pro-bono Google
advertising this year, which drives highly targeted
traffic to the website.

Organisation:
increasing the Foundation’s expertise
Cure Brain Cancer Foundation has grown substantially over the course of the past year.
To support and sustain this growth, the Foundation has employed new staff, welcomed new
Board members, expanded its valued ambassador program, and established an office in Victoria.

New directors to achieve strategy

Enhanced governance

With the new strategy and expanded organisational
requirements, Cure Brain Cancer Foundation expanded
its Board to seven members in October 2013. Kenneth
Gallacher, as Director of Technology at ABC, brings
extensive experience in IT systems and platforms, and
is also a chartered accountant. Philip Heuzenroeder
from Spruson and Fergusons law firm provides the
Board with expertise in contracting of intellectual
property rights and obligations.

This year, the Foundation formed a Finance and Risk
Management Committee (FARM), as a subcommittee
of the Board. It is made up of three Board members,
Kenneth Gallacher (FARM chair), Joanne Quin and Philip
Heuzenroeder. The FARM meets up to six times per
year and reviews the Foundation’s risk profile and
risk management processes, monthly management
financial reports and key research commitments prior
to approval or execution.
The governance team was bolstered by the formation
of the Foundation’s six-member Scientific Advisory
Committee, made up of three international and three
Australian researchers (more can be found on the
Committee in the research section of this report).
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“If we can put a man on the moon in
10 years then it stands to reason we have
the ingenuity to dramatically improve
brain cancer survival rates in that time.
Our mission is to increase five-year
survival to 50% within 10 years.”

A national platform

–A
 /Prof Charlie Teo, Founder,
Cure Brain Cancer Foundation

The expanded Foundation team

Key staff appointments
The Foundation has grown during 2013/14 from eight
staff to nineteen. This includes the appointment
of Barrie Littlefield as Head of Engagement and
Government Advocacy and Camilla Cooke as Head
of Brand and Communications, both executive
management team roles.
Other senior appointments include:
\\

Fiona Jackson, National Fundraising Manager

\\

Clemency Norris, Digital Content and PR Executive

\\

Chris Waugh, Major Donor Relationship Manager

\\

Amrit Dhillon, Victorian Engagement Manager

As the Foundation grows, it continues to encourage
management to operate within a heterarchical
structure, not a traditional hierarchical structure.
This is consistent with the core value of fostering
collaboration and managing growth in a compressed
timeframe. The Foundation encourages and supports
staff to execute strategies and actions with agility
and innovation and considers it acceptable to try
new methods and fail. Failures are seen as learning
experiences and an opportunity to try another
approach and move forward.

During 2013/14 the Foundation expanded nationally,
fundraising in all states of Australia. It opened its
second office in Melbourne and will be opening a third
office in Brisbane during 2014/15.

In addition to direct staff, Cure Brain Cancer
Foundation maintains a database of more than 320
volunteers. Some events use up to 70 volunteers at
one time.
The ambassador program has also grown and
expanded nationally. An ambassador plan has been
developed to provide key messages and protocols
to manage the busy ambassador roster, led by board
member and ambassador, Marcella Zemanek. Over
the past year the Foundation has had the pleasure
of welcoming new ambassadors Johanna Johnson,
Richard Wilkins, Joel Parkinson, Pat McCutcheon and
Tim Webster.

1.

2.

3.

4.

5.

1. Johanna Johnson 2. Richard Wilkins 3. Joel Parkinson
4. Pat McCutcheon 5. Tim Webster
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Financial summary:
rapid research funding
Cure Brain Cancer Foundation’s financial goal is clear: get funding to research as quickly and
as effectively as possible. It is a strongly held belief that funding needs to be in the hands
of researchers to be making a difference, not sitting in a bank account earning interest.
Accordingly, all available funds are fully committed to research projects over a two to three
year cycle.

After the payment of research grants, employee
related costs are the Foundation’s largest expenditure
($1.6 million), up from $0.7 million in 2012/13. This
reflects the staff growth to nineteen team members,
across fundraising, marketing & communications,
research, advocacy, innovation and administration.
Despite this rapid growth phase, the Foundation has
been able to keep the administration division to a
core team of only four staff, comprised of the Chief
Operating Officer, office administration and donor
funds management.

“In order to accelerate new treatments
to patients we need to allocate money to
research projects as fast as possible. That
principle underpins Cure Brain Cancer’s
financial objective.”

$6.0
$5.0
$4.0
Millions

As indicated in last year’s Annual Report, Cure Brain
Cancer Foundation has expanded its operations during
2013/14 in line with revenue growth. This has now
provided the Foundation with a sound operational
position for future years, and while expansion will
continue in 2014/15, it will be at a reduced level.

Revenue earned 2010 to 2014

$3.0
$2.0
$1.0
$0.0

2010

2011

2012

2013

2014

Research grants expense 2010 to 2014
$2.0
$1.5
Millions

Scaling operations

$1.0
$0.5
$0.0

2010

2011

2012

2013

2014

Funds available for committed and
future research

– Matthew Browne, Chief Operating Officer

$7.0
$6.0

Millions

$5.0
$4.0
$3.0
$2.0
$1.0
$0.0

2010

2011

2012

2013

2014
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More money, more research
Our increased size now provides the Foundation
with a platform to drive higher revenue, reach more
of the brain cancer community and ensure the right
research projects are being funded and managed.
During 2013/14, Cure Brain Cancer Foundation earned
$5.172 million, an increase of 29 per cent on 2012/13.
It was able to increase grants funding by 12 per cent
from 2012/13.

During 2013/14, Cure Brain Cancer Foundation spent
59 per cent on our key charter areas of research,
awareness and advocacy, 23 per cent on fundraising,
and only 18 per cent on administration, despite
there being a significant increase in staff and
infrastructure during this period. The Foundation
measures outgoings and payments of donor funds
as a percentage of all outgoings and payments. This
ensures that revenue earned from sources with little
or no cost does not skew results. The Foundation aims
to reduce administration as a percentage of payments
and outgoings to only 15 per cent in 2014/15.

Payments and Outgoings by nature for 2013/14 (as a percentage of all payments and outgoings)

Fundraising
23%

Administration & overhead
18%

Community & govt advocacy
7%

Awareness & communications
13%

Research projects & analysis
39%

Payments and Outgoings by nature for 2014/15 est (as a percentage of all payments and outgoings)

Fundraising
22%

Administration & overhead
15%

Community & govt advocacy
6%

Awareness & communications
13%
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Research projects & analysis
44%
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Cure Brain Cancer Foundation appreciates the support of its growing national brain cancer
community immensely. In the past year we have enjoyed an enormous amount of dedication
and commitment, and the Foundation wishes to acknowledge and thank the generosity of its
donors, volunteers, community fundraisers and other organisations. The following individuals,
groups and companies have provided significant support to the Foundation – our most sincere
thanks goes to them.

Volvo Car Australia
This year the Foundation celebrated a $1 million
milestone in donations from its primary corporate
partner Volvo Car Australia. The Foundation is
extremely grateful for the support of Volvo, which
not only donates money to the Foundation, but is
also a visible and participating partner in many events
such as the gala ball, golf day and Walk4Life (now
rebranded to Walk4BrainCancer).
Along with the support of the executive team and the
Volvo dealers, the Foundation extends its gratitude
to the Waratahs, who have actively attended and
supported events, culminating in a charity match for
the Foundation during the Easter long weekend.

“The plight of people living with brain
cancer is hugely important to us. We
respect and admire the dedication and
innovative work of the Cure Brain Cancer
team, and our partnership is going from
strength to strength.”

Thanks are extended to Herbert Smith Freehills for
their significant pro bono professional legal services,
and special mention must also go to PwC, Bing Lee,
Spruson & Ferguson, Industrie, Foxtel, Edelmen,
ZenithOptimedia, Shepson Printing, Hyper-Active
and Tongue.
A special thank you also goes to all event sponsors
who provide in-kind support and added value to the
calendar of events throughout the year. Among other
successes, this support ensured the corporate tables
were a sell-out at the Mad Hatter Ball.

Trusts and foundations
The Foundation is fortunate to have support from a
number of very committed trusts and foundations. In
particular, thank you to the Tony Lucas Research Grant
foundation, Tour de Cure, Perpetual (Harry Secomb
Foundation), Campbell Edwards Trust, UN Ltd, the Lin
Huddleston Charitable Foundation, the Allsopp Family
Foundation, the Caledonia Foundation, the Valda Klaric
Foundation, the Lewis Foundation and the One Tree
Foundation for their ongoing support.

– Matthew Braid, Managing Director,
Volvo Car Australia & New Zealand

Other sponsors and corporate support
This year the Foundation welcomed Turks Legal to its
stable of financial partners. Turks donated directly to
one of the research projects as well as organising a
team of runners in the City2Surf and raising even more
valuable funds. Thank you Turks Legal.

Sally-Ann Lucas and Bec Lucas (Tony Lucas Research Grant).
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International support

Our board and ambassadors

Cure Brain Cancer Foundation’s scientific think tank,
held in May in Sydney and Hamilton Island, hosted
by Catherine Stace and Michelle Stewart, enabled
collaboration with the world’s greatest minds in
brain cancer research, and the Foundation wishes to
thank all the international and national attendees for
participating and agreeing to an international research
strategy and a global pledge to achieve our mission.

The board works tirelessly in directing the Foundation,
providing many, many hours of their time free of
charge in pursuit of the mission. A special thanks to
the Chair, Joanne Quin, founder A/Prof Charlie Teo
and Marcella Zemanek for their extra commitment in
attendance at other meetings, events and speaking
engagements on behalf of the Foundation.

Research
We are very grateful for the guidance, support and
expertise of the Scientific Advisory Committee, led by
Professor Webster Cavenee, and thank you to each
of the committee members, Professors Jan Buckner,
Mark Rosenthal, Inder Verma, and Drs Helen Wheeler
and Mustafa Khasraw.
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The ambassadors are very special to the Foundation as
they each provide their time, enthusiasm and support
to the cause and are regularly seen at events and
in the media supporting the Foundation and raising
awareness of this dreadful disease. Thank you to
Stuart Taylor, Joanna Collins, Richard Wilkins, Joel
Parkinson, Pat McCutcheon, Tim Webster, Holly Brisley,
Bec Lucas, Chris Smith and Johanna Johnson.

JANSEN

TRUSCOTT
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Directors’ report
The directors present their report on the Cure Brain
Cancer Foundation (formerly Cure For Life Foundation)
(the “Foundation”) for the year ended 30 June 2014.

Directors
The following persons held office as directors of the
Foundation during the financial year:
\\

Ms Joanne Quin (Chair)

\\

A/Prof Charles Teo AM, Founder

\\

Mr Peter Butler OAM

\\

Ms Marcella Zemanek

\\

Mr Matthew Braid

\\

Mr Kenneth Gallacher
(appointed 24 October 2013)

\\

Mr Philip Heuzenroeder
(appointed 24 October 2013)

Long term objective
To increase five-year survival to 50% within 10 years.

Short term objectives
(1) To fund brain cancer research that offers
patients accelerated access to promising new
treatments
(2) To raise at least $20 million over a three year
period
(3) To raise awareness of brain cancer
(4) To support the creation and implementation of a
collaborative, international and multi-discipline
brain cancer research community.
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Principal activities
The principal activities of the Foundation during the
financial year were raising funds for the advancement
of brain cancer awareness and providing funds
to research projects and other initiatives into
brain cancer.
There were no significant changes in the nature of the
Foundation’s activities during the financial year.

Strategy for achieving objectives
(1) Increasing collaboration across disciplines, teams
and borders
(2) Prioritised funding guided by our Scientific
Advisory Committee and Finance & Risk
Management Committee
(3) Internationally aligning our research strategy
(4) Empowering patients and the brain cancer
community

Activities assisted in achieving the
objectives
Fundraising events and activities such as the
Foundation Gala Ball, Walk4life, appeals, corporate
sponsorship and other community fundraising events
and activities throughout Australia.

Performance is measured by
(1) Reaching fundraising goals and objectives and
growing fundraising nationally.
(2) Expansion of sources of funds through new and
innovative fundraising streams.
(3) Increasing grant commitments and payments
made to research institutions and research
projects into brain cancer.

Matters subsequent to the end of the
financial year
Research commitments to Cancer Research Institute
and University of Queensland have been entered
subsequent to year end. Agreement with Monash
University has been reached but is subject to
execution of the contract (Note 12).

(4) Establishment of increasing number of
connections and collaborations with international
entities in pursuit of a cure for brain cancer.

No other matter or circumstance, other than the
execution by the Foundation of research commitments
set out in note 12 to these financial statements,
has arisen since 30 June 2014 that has significantly
affected, or may significantly affect:

(5) Increasing awareness of brain cancer through
social media and traditional media channels.

(a) the Foundation’s operations in future financial
years, or

Dividends

(b) the results of those operations in future financial
years, or

No dividends have been paid to members in
accordance with the Constitution (2013: $nil), as the
Foundation is a not-for-profit entity.

Review of operations
The deficit for the year ended 30 June 2014 is $5,794
(2013: surplus of $786,087).

Significant changes in the state of affairs
During the year, the Financial and Risk Management
Sub-Committee of the Board (FARM) was established
with a purpose to review and consider all significant
risks and risk management processes, review
unaudited management and audited financial
statements and consider research projects
assessed and recommended by the Scientific
Advisory Committee.

(c) the Foundation’s state of affairs in future
financial years.

Likely developments and expected
results of operations
Information on likely developments in the operations
of the Foundation and the expected results of
operations have not been included in this Annual
Report because the directors believe it would be likely
to result in unreasonable prejudice to the Foundation.

Environmental regulation
The Foundation is not subject to any significant
environmental regulations under a law of the
Commonwealth or of a state or territory.

There were no other significant changes in the
Foundation’s state of affairs during the financial year.
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Information on directors
Ms Joanne Quin

Ms Marcella Zemanek

BA(Hons), LLB(Hons),
Grad Dip of Business
(Administrative Management) – (Chair)

Ambassador

Jo holds a Bachelor of Laws with
Honours from the University of
Leeds, UK and a Bachelor of Arts
with Honours from the University
of Adelaide. She brings a broad
range of skills to the table and has
10 years experience in banking and
finance. Jo was also one of the
founding members of the inaugural
Brain Cancer Action Week launched
in May 2010 at Kirribilli House.

Marcella spent more than 30 years
as a respected radio producer, which
included working with her late
husband Stan Zemanek, who died
from brain cancer. Marcella was on
the Board of the Humpty Dumpty
Foundation for five years and has
been a Governor of the charity
Youth Off The Streets. She devotes
countless hours as an Ambassador
for Cure Brain Cancer Foundation.

Mr Matthew Braid

A/Prof Charles Teo

MBA

AM MBBS FRACS, Founder

Matthew Braid is the Managing
Director of Volvo Car Australia & New
Zealand. Matthew has been in the
automotive industry for 18 years and
has held senior sales and marketing
roles both in Australia and the
Middle East. Matthew holds a Master
of Business Administration.

Dr Charlie Teo is the founder of
Cure Brain Cancer Foundation
and an internationally renowned
neurosurgeon. He is the only
Australian neurosurgeon to be
Board Certified in both Australia
and America and has developed an
international reputation in the field
of minimally invasive neurosurgery.
In 2011 he was named as a Member
of the Order of Australia.

Mr Peter Butler
OAM RFD

Peter is a Partner of law firm
Freehills. He is Chair of the Starlight
Foundation and has been president
of a number of other charities. Peter
was awarded a medal in the Order
of Australia in 1998 for services to
the community.
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Mr Kenneth Gallacher
Kenneth is the Australian
Broadcasting Corporation’s Director
of Technology and has significant
experience of IT infrastructure
and digital and social media
platforms. Kenneth joined the
Board in October 2013 and is also
a member of its Finance & Risk
Management Committee.

Mr Philip Heuzenroeder
Philip is Principal at the intellectual
property specialist law firm
Spruson & Ferguson and brings
significant experience in the area of
intellectual property. Philip joined
the Board in October 2013 and is
also a member of its Finance & Risk
Management Committee.

Information on Company Secretary
During the financial year the role of Company Secretary has been performed by Mr Matthew Browne. Mr Browne
is a member of the Institute of Chartered Accountants in Australia (ICAA) and is also the Foundation’s Chief
Operating Officer.

Meetings of directors
The numbers of meetings of the Foundation’s board of directors held during the year ended 30 June 2014, and the
numbers of meetings attended by each director were:
Meetings of
directors

Meetings of FARM
subcommittee

A

B

A

B

Ms Joanne Quin (Chair of directors)

7

7

4

4

A/Prof Charles Teo, AM

2

7

n/a

n/a

Mr Peter Butler OAM

5

7

n/a

n/a

Ms Marcella Zemanek

7

7

n/a

n/a

Mr Matthew Braid

4

7

n/a

n/a

Mr Kenneth Gallacher (Chair of FARM)

5

5

4

4

Mr Philip Heuzenroeder

5

5

4

4

A = Number of meetings attended
B = Number of meetings held during the time the director held office during the year

Members guarantee
The Foundation is an entity limited by guarantee. If the entity is wound up, the Constitution states that each
member is required to contribute a maximum of $1. As at 30 June 2014, the number of members was 7.

Insurance of officers
During the financial year, the Foundation paid a premium of $4,851 (2013: $4,148) to insure the directors and officers
of the Foundation.

Proceedings on behalf of the Foundation
No person has applied to the Court under section 237 of the Corporations Act 2001 for leave to bring proceedings on
behalf of the Foundation, or to intervene in any proceedings to which the Foundation is a party, for the purpose of
taking responsibility on behalf of the Foundation for all or part of those proceedings.
No proceedings have been brought or intervened in on behalf of the Foundation with leave of the Court.

Tax status
The Foundation is Not for Profit for tax purposes.
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Auditor’s independence declaration
A copy of the auditor’s independence declaration as required under section 60.40 of the Australian Charities and
Not-for-profit Commission (ACNC) Act 2012 is set out on page 6 and forms part of the Directors’ Report.

Auditor
PwC continues in office as auditor in accordance with Section 327 of the Corporations Act 2001.

This report is made in accordance with a resolution of the directors.

Catherine Stace
Chief Executive Officer

Joanne Quin (Chair)
Director
Sydney
23 October 2014
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Auditor’s Independence Declaration
As lead auditor for the audit of Cure Brain Cancer Foundation (formerly Cure For Life Foundation) for the year ended
30 June 2014, I declare that, to the best of my knowledge and belief, there have been:
(a) no contraventions of any applicable code of professional conduct in relation to the audit.

A S Wood
Partner
PricewaterhouseCoopers
Sydney
23 October 2014

PricewaterhouseCoopers, ABN 52 780 433 757
Darling Park Tower 2, 201 Sussex Street, SYDNEY NSW 2000, GPO BOX 2650, SYDNEY NSW 1171
DX 77 Sydney, Australia
Telephone +61 2 8266 0000, Facsimile +61 2 8266 9999, www.pwc.com.au
Liability limited by a scheme approved under Professional Standards Legislation
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These financial statements are for Cure Brain Cancer
Foundation (formerly Cure For Life Foundation) as an
individual entity. The financial statements are presented
in the Australian currency.

A description of the nature of the Foundation’s
operations and its principal activities is included in the
directors’ report on pages 1 to 6, which is not part of
these financial statements.

Cure Brain Cancer Foundation (formerly Cure For
Life Foundation) is a company limited by guarantee,
incorporated and domiciled in Australia. Its registered
office and principal place of business is:

The financial statements were authorised for issue by
the directors on 23 October 2014. The directors have the
power to amend and reissue the financial statements.

Cure Brain Cancer Foundation
(formerly Cure For Life Foundation)
Level 1, 351 Crown Street
Surry Hills NSW 2010
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Statement of comprehensive income
For the year ended 30 June 2014
Notes

2014
$

2013
$

5,172,083

4,002,483

(1,857,062)

(1,562,885)

Accountancy expenses

(48,927)

(24,764)

Advertising expenses

(274,825)

(92,028)

(43,341)

(25,498)

(1,611,620)

(699,783)

(791,228)

(426,060)

(118,914)

(101,721)

Other expenses

(431,960)

(283,657)

Total expenses

5,177,877

3,216,396

(5,794)

786,087

-

-

(Deficit)/surplus for the year

(5,794)

786,087

Other comprehensive income

-

-

(5,794)

786,087

Revenue from continuing operations
Grants expense

Depreciation and amortisation expense
Employee benefits expense
Fundraising costs
Rental and property expense

(Deficit)/surplus before income tax
Income tax expense

Total comprehensive income for the year
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Statement of financial position
As at 30 June 2014
Notes

2014
$

2013
$

ASSETS
Current assets
Cash and cash equivalents

3

5,926,744

6,233,937

Trade and other receivables

4

66,218

150,860

5,992,962

6,384,797

Total current assets
Non-current assets
Receivables

5

62,271

59,475

Property, plant and equipment

6

84,878

65,131

147,149

124,606

6,140,111

6,509,403

Total non-current assets
Total assets
LIABILITIES
Current liabilities
Trade and other payables

7

119,681

516,453

Provisions and accruals

8

64,983

33,723

184,664

550,176

15,083

13,069

15,083

13,069

199,747

563,245

5,940,364

5,946,158

5,940,364

5,946,158

5,940,364

5,946,158

Total current liabilities
Non-current liabilities
Provisions

9

Total non-current liabilities
Total liabilities
Net assets
EQUITY
Retained surplus
Total equity
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10

Statement of changes in equity
For the year ended 30 June 2014
Retained
surplus
$

Total
equity
$

5,160,071

5,160,071

786,087

786,087

-

-

786,087

786,087

Balance at 30 June 2013

5,946,158

5,946,158

Balance at 1 July 2013

5,946,158

5,946,158

(5,794)

(5,794)

-

-

(5,794)

(5,794)

5,940,364

5,940,364

Balance at 1 July 2012
Surplus/(deficit) for the year
Other comprehensive income
Total comprehensive income for the year

Surplus/(deficit) for the year
Other comprehensive income
Total comprehensive income for the year
Balance at 30 June 2014
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Statement of cash flows
For the year ended 30 June 2014
Notes

2014
$

2013
$

5,025,536

3,714,211

(3,599,310)

(1,233,361)

1,426,226

2,480,850

(1,857,062)

(1,562,885)

(430,836)

917,965

(63,088)

(66,960)

Interest and other income received

186,731

250,069

Net cash inflow from investing activities

123,643

183,109

(307,193)

1,101,074

6,233,937

5,132,863

5,926,744

6,233,937

Cash flows from operating activities
Receipts from customers (inclusive of goods and services tax)
Payments to suppliers and employees (inclusive of goods and services tax)

Grant payments
Net cash (outflow) inflow from operating activities
Cash flows from investing activities
Payments for property, plant and equipment

6

Net (decrease) increase in cash and cash equivalents
Cash and cash equivalents at the beginning of the financial year
Cash and cash equivalents at end of year
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3

Notes to the financial statements
30 June 2014

1

Summary of significant accounting policies

The principal accounting policies adopted in the preparation of these financial statements are set out below.
These policies have been consistently applied to all the years presented, unless otherwise stated. The financial
statements are for Cure Brain Cancer Foundation (formerly Cure For Life Foundation) as an individual entity only.

(a) Basis of preparation
These general purpose financial statements have been prepared in accordance with Australian Accounting
Standards and interpretations issued by the Australian Accounting Standards Board and the Australian Charities
and Not-for-profits Commission Act 2012. Cure Brain Cancer Foundation (formerly Cure For Life Foundation) is a
not-for-profit entity for the purpose of preparing the financial statements.

(i)

Compliance with Australian Accounting Standards – Reduced Disclosure Requirements

The financial statements of the Cure Brain Cancer Foundation (formerly Cure For Life Foundation) comply with
Australian Accounting Standards – Reduced Disclosure Requirements as issued by the Australian Accounting
Standards Board (AASB).

(ii)

New and amended standards adopted by the Foundation

The Foundation has applied the following standards and amendments for first time in their annual reporting period
commencing 1 July 2013:
\\

AASB 2012-10 Amendments to Australian Accounting Standards – Transition Guidance and other Amendments
which provides an exemption from the requirement to disclose the impact of the change in accounting policy
on the current period

\\

AASB 13 Fair Value Measurement and AASB 2011-8 Amendments to Australian Accounting Standards arising
from AASB 13

\\

AASB 119 Employee Benefits (September 2011) and AASB 2011-10 Amendments to Australian Accounting
Standards arising from AASB 119 (September 2011)

\\

AASB 2012-5 Amendments to Australian Accounting Standards arising from Annual Improvements 2009-2011
Cycle and

\\

AASB 2012-2 Amendments to Australian Accounting Standards – Disclosures – Offsetting Financial Assets and
Financial Liabilities

The adoption of above listed standards did not have any impact to the amounts recognised and the disclosures in
the notes to the financial statements.

(iii) Historical cost convention
The financial statements have been prepared in accordance with the historical cost convention.

(iv) Critical accounting estimates
The preparation of financial statements requires the use of certain critical accounting estimates. It also requires
management to exercise its judgement in the process of applying the Foundation’s accounting policies. There are
no areas involving a higher degree of judgement or complexity, or areas where assumptions and estimates are
significant to the financial statements.
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(b) Revenue recognition
(i)

Donations

Donations are recognised upon receipt.

(ii)

Interest income

Interest income is recognised on a proportional basis taking into account the interest rates relevant to the
financial assets.

(iii) Other revenue
Other revenue is recognised when the right to receive the revenue has been established.

(c) Income tax
No provision for income tax has been raised as the Foundation is exempt from income tax under Div 50 of the
Income Tax Assessment Act 1997.

(d) Cash and cash equivalents
Cash and cash equivalents include cash on hand, deposits held at call with banks, other short-term highly liquid
investments with original maturities of three months or less.

(e) Trade receivables
Trade receivables are recognised initially at fair value and subsequently measured at amortised cost less provision
for impairment. Trade receivables are generally due for settlement within 30 days. They are presented as current
assets unless collection is not expected for more than 12 months after the reporting date.
Collectability of trade receivables is reviewed on an ongoing basis. Debts which are known to be uncollectible
are written off by reducing the carrying amount directly. An allowance account (provision for impairment of trade
receivables) is used when there is objective evidence that the Foundation will not be able to collect all amounts
due according to the original terms of the receivables.

(f) Property, plant and equipment
Each class of plant and equipment is carried at cost less accumulated depreciation.
Depreciation is calculated using the straight-line method to allocate their cost, net of their residual values, over
their estimated useful lives. The depreciation rates used are as follows:
\\

Computer and office equipment 2.5 – 3 years

\\

Furniture and fittings		

2.5 – 10 years

(g) Grants expense and other expenses
Grants are recognised as an expense when incurred. Other expenses are recognised on an accrual basis.
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(h) Trade and other payables
These amounts represent liabilities for goods and services provided to the Foundation prior to the end of financial
year which are unpaid. The amounts are unsecured and are usually paid within 30 days of recognition. Trade
and other payables are presented as current liabilities unless payment is not due within 12 months from the
reporting date.

(i)

Employee benefits

(i)

Short-term obligations

Liabilities for wages and salaries, including non-monetary benefits and accumulating sick leave that are expected
to be settled wholly within 12 months after the end of the period in which the employees render the related
service are recognised in respect of employees’ services up to the end of the reporting period and are measured
at the amounts expected to be paid when the liabilities are settled. The liability for accumulating sick leave is
recognised in the provision for employee benefits. All other short-term employee benefit obligations are presented
as payables.
(ii)

Other long-term employee benefit obligations

The liabilities for long service leave and annual leave are not expected to be settled wholly within 12 months after
the end of the period in which the employees render the related service. They are therefore recognised in the
provision for employee benefits and measured as the present value of expected future payments to be made in
respect of services provided by employees up to the end of the reporting period using the projected unit credit
method. Consideration is given to expected future wage and salary levels, experience of employee departures
and periods of service. Expected future payments are discounted using market yields at the end of the reporting
period of government bonds with terms and currencies that match, as closely as possible, the estimated future
cash outflows. Remeasurements as a result of experience adjustments and changes in actuarial assumptions are
recognised in profit or loss.
The obligations are presented as current liabilities in the balance sheet if the entity does not have an unconditional
right to defer settlement for at least twelve months after the reporting period, regardless of when the actual
settlement is expected to occur.

(j) Goods and Services Tax (GST)
Revenues, expenses and assets are recognised net of the amount of associated GST, unless the GST incurred is not
recoverable from the taxation authority. In this case it is recognised as part of the cost of acquisition of the asset or
as part of the expense.
Receivables and payables are stated inclusive of the amount of GST receivable or payable. The net amount of
GST recoverable from, or payable to, the taxation authority is included with other receivables or payables in the
statement of financial position.
Cash flows are presented on a gross basis. The GST components of cash flows arising from investing or financing
activities which are recoverable from, or payable to the taxation authority, are presented as operating cash flows.

(k) New accounting standards and interpretations
Certain new accounting standards and interpretations have been published that are not mandatory for 30 June 2014
reporting periods. The Foundation has not adopted these new standards and interpretations and it is not expected
that their adoption will have a material impact on future financial statements.
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2

Revenue
2014
$

2013
$

Donations – general

1,085,456

539,200

Donations – other fundraisers

2,202,449

1,751,907

Gala ball, Walk 4 Life and other major events

1,436,897

1,202,317

260,550

258,990

4,985,352

3,752,414

186,731

250,069

186,731

250,069

5,172,083

4,002,483

2014
$

2013
$

25

200

5,926,719

6,233,737

5,926,744

6,233,937

2014
$

2013
$

Other receivables

57,165

97,349

Input tax credits

9,053

53,511

66,218

150,860

Revenue

Volvo corporate donations

Other revenue
Interest

3

Current assets – Cash and cash equivalents

Petty cash
Cash in bank

4

5

Current assets – Trade and other receivables

Non-current assets – Receivables

Rental bond

38 / Cure Brain Cancer Foundation

2014
$

2013
$

62,271

59,475

6	Non-current assets – Property, plant and equipment
Plant and
equipment
$

Leasehold
improvements
$

Total
$

87,310

35,011

122,321

(53,408)

(3,782)

(57,190)

33,902

31,229

65,131

Opening net book amount

33,902

31,229

65,131

Additions

40,264

22,824

63,088

(24,070)

(19,271)

(43,341)

50,096

34,782

84,878

127,574

57,836

185,410

(77,478)

(23,054)

(100,532)

50,096

34,782

84,878

2014
$

2013
$

PAYG withholding payable

21,290

9,480

Superannuation payable

34,157

19,543

64,234

487,430

119,681

516,453

2014
$

2013
$

Accrual for professional services

10,200

10,095

Employee benefits – annual leave

54,783

23,628

64,983

33,723

At 30 June 2013
Cost
Accumulated depreciation
Net book amount
Year ended 30 June 2014

Depreciation charge
Closing net book amount
At 30 June 2014
Cost
Accumulated depreciation
Net book amount

7

Current liabilities – Trade and other payables

Other payables

8



Current liabilities – Provisions and accruals
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9

Non-current liabilities – Provisions

Employee benefits – long service leave

2014
$

2013
$

15,083

13,069

2014
$

2013
$

5,946,158

5,160,071

(5,794)

786,087

5,940,364

5,946,158

10 Retained surplus
Movements in retained surplus were as follows:

Balance 1 July
(Deficit)/surplus for the year
Balance 30 June

11 Key management personnel
The key management personnel of Cure Brain Cancer Foundation (formerly Cure For Life Foundation) during the
financial year were:
\\

Ms Joanne Quin (Chair)

\\

A/Prof Charles Teo AM (Founder)

\\

Mr Peter Butler OAM

\\

Ms Marcella Zemanek

\\

Mr Matthew Braid

\\

Mr Kenneth Gallacher (appointed 24 October 2013)

\\

Mr Philip Heuzenroeder (appointed 24 October 2013)

\\

Ms Catherine Stace (Chief Executive Officer)

(a) Key management personnel compensation

Short-term employee benefits
Post-employment benefits
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2014
$

2013
$

200,574

160,550

9,506

5,803

210,080

166,353

(b)	Transactions with key management personnel
The following amounts were recognised during the reporting period from other transactions with key
management personnel:
2014
$

2013
$

67,905

86,650

Other transactions

-

360

Outstanding balances as at the end of the reporting period

-

360

2014
$

2013
$

215,000

1,275,910

-

215,000

215,000

1,490,910

Revenue

12 Commitments
(a) As at balance date

Grant payment commitments
Within one year
Later than one year but not later than five years

Counterparty

University of NSW

Description

Visiting Academic Program.

Committed
within one
year

Committed later
than one year
but not later
than five years

Total

$

$

$

120,000

-

120,000

95,000

-

95,000

215,000

-

215,000

Total Program funds – $480,000
University of NSW

Funding for the provision of Clinical
Research Coordinator.
Total program funds – $285,000
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(b) Subsequent to balance date
Counterparty

Description

Committed
within one
year

Committed later
than one year
but not later
than five years

Total

$

$

$

Cancer Research
Institute

For the conduct of a clinical research
study in Australia for the Ludwig Institute
and Cancer Research Institute.

269,500

269,500

539,000

University of
Queensland

For the establishment of a Research
Fellowship and further research at the
Institute of Molecular Bioscience.

300,000

1,200,000

1,500,000

Monash University

For the ongoing research conducted
by a network of collaborative
research institutions across Australia,
as members of the Brain Cancer
Discovery Collaborative.

1,050,000

1,750,000

2,800,000

1,619,500

3,219,500

4,839,000

13 Related party transactions
(a) Key management personnel
Disclosures relating to key management personnel are set out in note 11.

(b) Transactions with other related parties
The following transactions occurred with other related parties:

Grants paid

30 June
2014
$

30 June
2013
$

-

72,247

14 Events occurring after the reporting period
Research commitments to Cancer Research Institute and University of Queensland have been entered subsequent
to year end. Agreement with Monash University has been reached but is subject to execution of the contract
(Note 12).
No matter or circumstance, other than the execution by the Foundation of research commitments set out in note
12 to these financial statements, has occurred subsequent to year end that has significantly affected, or may
significantly affect, the operations of the Foundation, the results of those operations or the state of affairs of the
Foundation in subsequent financial years.
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Directors’ declaration
In the directors’ opinion:
(a) the financial statements and notes set out on pages 7 to 20 are in accordance with the Australian Charities and
Not-for-profits Commission Act 2012, including:			
(i) complying with Accounting Standards – Reduced Disclosure Requirements and other mandatory
professional reporting requirements, and
(ii) giving a true and fair view of the Foundation’s financial position as at 30 June 2014 and of its performance
for the financial year ended on that date, and
(b) there are reasonable grounds to believe that the Foundation will be able to pay its debts as and when they
become due and payable, and			
(c) the provisions of the Charitable Fundraising Act (NSW) 1991, the regulations under the Act and the conditions
attached to Cure Brain Cancer Foundation (formerly Cure For Life Foundation)’s fundraising authority have been
complied with by the organisation.		
This declaration is made in accordance with a resolution of the directors.

Ms Catherine Stace
Chief Executive Officer

Joanne Quin (Chair)
Director
Sydney
23 October 2014
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Independent auditor’s report to the members
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